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1. Introduction
1.1 Objective and scope of the research
Describe briefly the objective of the research (referring to the project) and its scope

Media literacy is the ability or the skills to critically recognize and evaluate the quality and
authenticity of the information published in all kinds of media. Nowadays it is highly important for
parents to have a very good level of media literacy in order to educate their children how to use
internet content and social media in a safe and useful way. The MELI project aims to develop a
training program on media literacy for parents, a web application and a parents’ guide on media
literacy. The objective of this research is to identify the media literacy state in the partner
countries, to identify already existing good practices and the particular needs for further parents’
education on the topic.

1.2 Methodology

Describe briefly the methods used to collect data:
- Desk research: how did you collect data? Which tools did you use to find and select
data? When and where did you do the research? What sort of materials / information did
you search for?

The desk research was conducted using online public sources such as from the Ministry of
Education, NGOs, articles.

- Questionnaires: when, where and how did you collect answers? What sort of media /
channels did you use to promote the survey? How many replies have you collected?
The guestionnaire was translated into Bulgarian and was uploaded on Google forms. The link
was sent to target group representatives (parents, NGO’s) using social media channels and e-
mail. We got 60 answers in the period 9-19.1.2020.

- Focus group interview: how did you organize the meeting? How did you choose
participants? How many people participate? When was it and how long did it take? What
tools / methods did you use during the interview?

The focus group interviews took place in E-business Academy's office in the period 11-13
February 2020. We interviewed 5 target group representatives — parents, NGO's representatives
working with parents, children and students.

We introduced the desk research and the survey results to the focus group representatives and
asked them about their opinion and recommendations. The duration of each interview was appr.
1 hour. The questions we asked were:
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- Please describe your organisation and in what manner it's work is connected with children
and parents (when applicable)

- How old are your children or the children you work with.

- Which are the main problems/issues you (or parents/children you work with) face when
using online media.

- To what extent you are aware of the implications of the footprints you leave behind when
you and your children go online.

- What would you recommend us to include in our training program.

2. Desk research results

Present the results of the desk research that has been done. Make sure to answer the following
guestions:
- What is the current policy framework and government’s strategy on media literacy
(including -if found - in Digital policy, education policy, youth policy, children policy etc).

In 2005 in Bulgaria has been founded Bulgarian Center for Safe Internet
(https://www.safenet.bg/). The main aims of this center are: processing of reports of child
pornography and computer abuse against children and minors; counseling by telephone and
online channels of children, minors, parents and teachers in cases of online child incidents;
developing and conducting various trainings for children, young people, parents, teachers and
other professionals. Although this center has developed some initiatives and materials for
parents, their main target group are the children and the teachers.

According to a research conducted in 2016 the age when children enter the Web for the first
time is 7 while in 2011 is was 10. That means the kids have access to a global network at an
age when they do not yet have enough skills to cope with all the challenges it provides.
Another important outcome of this research is that 73% of the children under 13 have a profile
on social networks. Most social networks do not allow people under the age of 13 to have
profiles on them. However about % of the Bulgarian children under the age of 13 have profiles
that are often unprotected due to a false age (usually the adult age). This puts children at high
risk of unwanted contacts and contacts with inappropriate content. Parents involvement in
creating an account and using maximum settings protection can reduce the risks to some
extent, though often parents are not familiar with the filters and possible options to help protect
their child's profile. Also every third child has a public profile and does not use the privacy and
security settings that exposes it to additional risks of unwanted contacts.

According to this research 10 % of the children have received a sexual content messages, 21%
have met live with someone they only know from the Web (at age 15-17 - 39%), half of the
children admit that they cannot distinguish between true and fake content on the internet.

At a state level in 2018 the Ministry of Education and Science took the decision to take steps
towards building digital media skills and competences by introducing media literacy classes in
the classroom for students in the 11 grade, as well as introducing digital literacy classes for third
graders. At the same time, most teachers lack the necessary training and clarity on how to
teach media literacy. Taking into account the survey results this is a very small step towards
increasing the media literacy awareness in the country. Although the introduction of media
literacy classes and computer modeling in primary school will have some benefit in raising
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children's awareness and familiarity with the digital media environment, this is not enough to
build the skills and competencies they need .

The most actively working organization in the field of media literacy in Bulgaria is the Media
Literacy Coalition. Every year (since 2018) they organize the Media Literacy Days - a campaign
that promotes the need to introduce media literacy into education. In 2019, the main focus of
The Days is the ability to recognize fake news. The coalition organizes various training activities
for children and teachers. This year 2020 during the Media Literacy Days “Assotiation Parents”
organizes thematic parents meetings on the topic. Next year 2021 our project MeLi will be part
of this campaign.

- Who (both people and institutions) deals with “media literacy” in your country: we need a
list of stakeholders with information, what they do, what they offer to different target
groups (do they have a special offer for parents?); the following table will be useful:

Name of
an expert
/
institutio
n dealing
with
media
literacy

Contact data (a website address /
contact person)

Offer (what
can they
deliver —
trainings?
Articles?
Application
s? Etc.)
What is
their
speciality?
Which
methods do
they use?

Target
group(s)
—to
whom do
they
address?

Other
comments /
additional
information
(for
example:
innovations
? Impact?
Transferabili
ty?

Assotiatio
n Parents

https://roditeli.org/

The
assotiation
takes part in
in different
discussions
at national
and local
levels; it is
member of
EPA;
Projects:
“Digital skills
for the
children in
21 century”,
Empowering
children in
the digital
age through
early
development
of digital
literacy”,

Children,
parents,
teachers,
stakehold
ers
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“Creating a
better online
environment
for children
through
protection,
prevention
and
education”,
“Literate
children in
the digital
world”

MEDIA
LITERAC
Y
COALITI
ON

https://gramoten.li/

The Coalition
for
Development
of Media
Literacy of
Bulgarian
children
brings
together
organization
s working in
the field of
education,
media and
civil society.
The coalition
is open to all
organization
s that
support the
mission and
are active in
the field of
education.
They
organize
“Media
Literacy
Days” every
year where
different
events take
place.

Children,
parents,
teachers,
stakehold
ers

Bulgarian
Center for
Safe
Internet

https://www.safenet.bg/

Different
events,
trainings and
educational
materials for

Children,
parents,
teachers,
stakehold
ers
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children,
parents,
teachers

- “Media literacy” in my country — an overall view and conclusions from the desk research
Please, be analyticall Compare the existing offers and choose the most interesting ones.
Is there any offer in media literacy for parents?

Although there are existing materials, events, trainings and organisations dealing with media
literacy the overall level of media literacy among Bulgarian parents and teachers is low. Only a
specific parent’s segment who are active and interested in the topic are actually aware what
media literacy is.

The Bulgarian Center for Safe Internet has developed training materials on different topics
addressed to parents and teachers - https://www.safenet.bg/bg/materiali.

Every year (since 2018) the Media Literacy Coalition organizes Media Literacy Days - a campaign
that promotes the need to introduce media literacy into education.

3. Questionnaires’ results

Present the results of the questionnaires — how many people replied? Each question from the
guestionnaire should be presented with a simple graphic / table and a short comment about the
result.

For Bulgaria we received 60 answers for the survey questions.
l. Statistical information
The statistical information about the participants is as follows:

- 52 women (86.7%) and 8 men (13.3%)

- age of the respondents were mostly between 41-50 (43.3%) and secondly parents
between 31- 40 (33.3%) and thirdly parents at the age of 50+ (23.3%). For our surprise
there wasn't participants at aged 20-30 although they were invited to participate.

- Most of the parents who participated in the survey have children between 7 and 12 years
old (32.2%), the next group have also children 18+ (28.8%), ages of 13-18 (23.7) and
below 6 years old (15.3%).

- 91.5% of the participants live in a big city while 5.1% in a city less than 100.000
inhabitants. 3.4% of the responders live in a small city. This answer is also a surprise for
us as we targeted people from different regions. The conclusion here is that parents
from small cities and rural areas are less active and/or less aware about the importance
of media literacy.

- The academic level of the participants: 98.3% are with higher education level.
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60 oTrosopa

@ Hewa
@ Mux

MMam geua B cnegHUTE Bb3PacToBK rpynu:

59 oTroBopa

@ Nogér
@ 712r

@ 13181
@ Han 18

MecToxuBeeHe:

59 oTrosopa

lonam rpaa (Hag 100 000 xuTenu)
54 (91,5%)

3aBbplUeHO 06pa3oBaHUe:

60 oTroBopa

Il. Media literacy knowledge

BuapacT:

60 oTrosopa

@ Cencku paioH
@ Manbk rpag (8o 20 000 xutenu)

@ CpepneH rpaa (oT 20 000 o 100 000
HUTENM)

@ ronam rpap (Han 100 000 *viTenu)

@ OcHoBHO
@ Cpearo
@ Bucuwe

Melnr:

FOR PARENTS

@ roazor
® 2030
@ 3140
@ 4150
@ 50+

1. On our first question: Have you ever heard of the term ,,media literacy”? 70%
answered with “Yes” and 30% with “No”.



Mels

Project n° 2019-1-PL01-KA204-065331 FOR PARENTS

Erasmus+

1. YyBanu nu cTe TEpMUHa ,MeauiHa rpaMoTHOCT ?

60 oTroeopa

® [a
® He

2. Education level in media literacy

60 oTroBopa

30

26 (43,3%)

20 22 (36,7%)

10

7 (11,7%)
4 (6,7%)

The figure above shows the level of education of the participants in Media Literacy. 43.3% of
the respondents have declared their proficiency in using digital media is in Level 3 and the
second high percentage was of the 36.7% saying that their level of education in this topic is
4. Another 6.7% has expert level in Media Literacy. 13,4 % said that their skills are low.

3. Which traditional media do you mostly use?
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3. Ko TpaguuMoHH1 MeAMM U3MOM3BaTe Hal-4ecTo? (MOXe Aa NocoYMTe NoBeYe oT eAuH @
oTroeop)

60 oTroBopa

50 (83,3%,
)
BecTHMUM W cnucaHns

®naiepw/Bpoluypn

8 (13,3%)
7 (11,7%)

CouwvanHun mpexm
OHnaitH meaum

Y

Jurutandu Mmeaun
Knurn

coumanHu Meaun
MHTEPHET

CounanHu megum
MHTEepHET, KH1MM

EnekTpoHHK

83.3% of the participants declared that they use mostly TV while their second choice is the radio
(50%). Their next choice is newspapers and magazines (40%) and the 13.3% is informed by
leaflets and advertisements. The percentage of people informed mainly via digital media is
small.

4. From where do you draw knowledge concerning digital media?

4. OTkbAe ce MHbopMUpaTe OTHOCHO AUrUTaNHUTE Meaunn? (MoXe Aa Noco4YnTe NnoBede oT |_|:]
€[MH OTroBop)

59 oTtroeBopa

YyacTtBan/a cbM B KypcoBe W 9 (15,3%)

oBy4eHnd OTH...

21 (35,6%)

M3nonseam cneunannanpaHm
yebcanToBe Mnw. ..

31 (52,5%)

¥Y4a ce oT rlpaKTMKaTa, 42 (71.2%)

M3NON3BaNKU HOBK ...

3 (5,1%)

Onuwms 7
Bcuykm mecTa 3a
WHhopMaUKsa, 4o KOWTO non...

1(1,7%)
1(1,7%)
0 10 20 30 40 50
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The figure above shows the sources that the participants mostly use to get knowledge about
digital media.

Most of the participants 71.2% have responded that they use learn by experience. 52.5% takes
feedback from friends and family. 35.6% read professional articles about this issue. 28.8% use
specialised websites or applications.

5. Which digital media tools do you use?

5. Kou gurutanHu Meaum U MUHCTPYMEHTU Uanonseate? (MOXe ga nocodymTe noseye oT eauH
oTroBop)

60 oTroBopa

57 (95%)
50 (83,3%)

29 (48,3%)
32 (53,3%)

(1,7%)
1 (1,7%)

0 20 40 60

The figure above presents that parents in Bulgaria use mostly Facebook (95%) and Youtube
(83.3%) followe by Google+ (53.3) and Instagram (48.3). Twitter is not that popular (13.3%).
The other digital media are almost unknown.

6. What is the reason you use social media or media tools?

10
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6. Kakea e npuydKMHaTa Oa n3nonssate counarnHu Mmegun nnm Me,EI,MPIHM MHCTDYMGHTM? {MO)Ke
na noco4yuTte nopede ot eanH OTFOBOp)

59 oTroBopa

3a pabora / BusHec

33 KOMYHUKaLUKNA CbC

- 51 (86,4%)
CeMEeNCTBOTO W/NNn np...

3a pasBreyeHve 46 (78%)

3a YyeTeHe/rnegaHe Ha HOBUHK 43 (72,9%)

Oby4eHne
HOBME MEQUW NPUBMKMYAT deuara,
BKIT. M MO...

Oby4eHne

The figure shows the reasons that parents use digital or other media. The highest percentage is
for using social media for communicating with family and friends (86.4). 78% use it for fun,
72.9% declared they use it for professional reasons. A very small percentage (1%) is using it for
education or in order to be in help for their children.

7. Do you know new digital media tools used by your children?

7. Mo3HaBaTe N HOBUTE OurnTanHun Mep,Ml;IHI/I MHCTPYMEHTK, KOMTO M3NON3BaT aeuaTta BU? |£

60 oTroBopa

@ [a, 3Ham TOYHO KOW WHCTPYMEHTH
M3Nona3ear Aeuara My 1 as CbLlo
M3non3sam

@ [a, 3Ham Kou MHCTPYMEHTI M3NON3BaT
8,3% geuata MW, HO JIWYHO a3 He U
M3nonasam
@ Mucns, Yye 3HaM, HO HE CbM CUTypeH/Ha

. 3HamM MHOTO Manko MM NOYTH HULLO

@ [euarta MK He M3MON3BaT HOBKM MeaNitHK
UHCTPYMEHTK

The chart shows the level of awareness of parents in respect to the tools-applications their
children use. 36.7% of the parents responded that they are aware of the tools used by their

11
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children and they use them as well. 26.7% of the responders stated that they are aware but they
don’t use the same tools or applications as their children. 26.7% responded that ‘they think they
know what their children use but they are not sure’ while 8.3% noted that their children do not
use digital media.

8. Which of the listed sentences describes you the best

8. Koe oT cnegHuTe 13peyeHns BM onvcBa Har-gobpe |£

59 oTroBopa

@ He ysnonaeamM couManHy Meauu K He
No3BonsABaM Ha felaTta cu Ja v 1ano...
@ A3 He M3NoON3BaM COLMANHKN MEAUU, HO
cMATaM, Ye TpatBa Aa 3Ham Hewlo no...
Manonasam couuanHyi Megum, Ho 3a
cera He No3BongABamM TOBa Ha Aelara cu
@ Vznonssam couuanHiy Megun U geuara
MW CbLLO; FOBOPWM 33 TOBA; MUCIA, Y...
@ anonseam couuManHy Megun U geuara
MW CBLLO ro NPaBAT, HO HAE W3MON3Ba...

The chart above shows the perceptions of parents in Bulgaria in regards to their children
involvement on social media. 64.4% of the participants responded that they communicate with
their children about social media and think that are aware of how they use social media but they
need to learn more. 20.3% responded that they use social media but so far they don’t allow their
children to do so. 11.9% of the parents claimed that they use different platforms than their
children and need to learn more about the new trends on social media. 1.7% do not use social
media but their children do and feel that they need to learn more in order to protect their children
when they use them.

9. Parents’ interest on attending the MeLi course related to Media Literacy

12
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9. MnaHupaMe ga opraHnsnpame obyyeHne Ha TpU H1BaA 3a POAUTENN, C 5 ABYYacOBK cecumn
Ha BCAKo HMBO (3 HKMBa, 10 Yaca Bcako). buxte nu nckanu ga yyacTeaTe B NOHE €AHO HUBO Ha
Kypca?

60 oTrosopa

@ Onpepgenexo aa

@ BepoartHo aa
BeposiTHo He

@ OnpepeneHo He

@ He wmora aa npeuena

In the chart above, 35% participants of the survey responded that most probably they will be
interested in attending a training seminar related to media literacy. 21.7% said that they will
probably not be interested. Another 16.7% said that they are not sure. An equal percentage of
participants (13.3%) answered with "definitely yes" or "definitely no".

10. Parents’ perception on the topics to be included in the training course
Bulrarian participants are mostly interested in the topics: Cyber security; Privacy and digital
footprints; Internet addiction; Parents’ control tools.

11. Parents’ opinion on the training methods to be used

13
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11. OBy4deHneTO NO MeQMHa rpaMoOTHOCT MMa 3a Lern Aa Hackp4M OCcBEAOMEHOCTTa 3a |£
BITMAHWNETO Ha MeOuMMTE M Oa Cb3dafe akTiBHa No3nynAa KakTo KbM M3MoON3BaHETO MM, Taka 1
KbM Cb30aBaHETO Ha CbAbp>xXaHWe. Koun ot I.f136pOGHP1Te TEMMN N METOOM 3a O6y’~46Hl’16 Buxa
6unun Har-uHTepecHn 3a Bac? (M3bepeTe camo 5 oTroBopa, KOMTO ca Hal-MoAXoAaAWM 3a
Bac):
58 oTroeopa
LENMSKIHU MSLVIKIHU
ynpaenexue: Mpeacrasske. ..

YnpaXHeHWaA: NpakTN4ecKo
obyyeHue Kak aa...

)

42 (72,4%)

14 (24,1%)

} —17 (29,3%)
Owvckycua: obMeH Ha 0
14 (24,1%)
UHopMaLmWa ¢ apyru p. .. 16 (27,6%)
BaaumopelicTene, '
aHraxupaHocT W yyacTue ... 13 (22,4%)

Peknamun B MeguuTe:
paanosHaBaHe Ha paarn...
YnpaxHeHus: obyyeHve Ha

11 (19%)
10 (17,2%)

30 (51,7%)
npakTWKa kak aa. .. 22 (37.9%)
PasrnexpaaHe Ha Kasych 19 (32,8%)
OTHOCHO thaniumeu H... 7 (12,1%)
Buanecll—1 (1,7%)
Nal—1 (1,7%)
0 10 20 30 40 50

The Figure above indicates the training methods that parents would be more interested in using.
The priority is about Cyber security (72.4%) participants said so and that they need as much
different training methods as possible. Privacy terms and protection in an advanced level
through exercises is also a priority for 51.7% of the responders while 37.9% parents stated that
would like to know more about Family Media Management and Case analysis concerning
behaviours. Another 32.8% are interested in Case analysis concerning fake news.

12. Interest in the practical application of the training course

14
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12. AKo yyacTBaTe B 0By4YeHUeTO, BUXTE NN MOTMN Aa NPaBUTe NPaKTUYECKM SOMAaLLHK @
3a[a4v MeXay TPEHUPOBBYHUTE cecun (HanpuMep Oa U3npobBaTe HAKOW MHCTPYMEHTU, Aa
BbBe[eTe ceMelHU HaBULU 1 T.H.)?

60 oTroeopa

@ la
® He

| @ He mora aa npelexs

Oa
29 (48,3%)

o

48.3% of parents asked stated that they feel confident enough to support the training after its
implementation and relate it to their everyday habits. 41.7% of parents participating in this
particular survey responded that it is quite hard for them to answer whether they would feel
ready to disseminate the content or the impact of the training to their family and friends. 10% is
negative in attending any training.

13. Parents’ interest in attending the training course

13. AKO yyacTBaTe B 0ByYeHNETO, KOMKO YeCcTo BUXTE UCKanM Aa ce NPoBexXaaT OByvacoBuTe
cecun?

56 oTroeopa

@ BepHbx 8 Meceua

@ BegHbx Ha ABe ceamuum
@ BedHBLX B ceaMuLaTa

@ [Ba nbTH ceaMULHo

@ BeaHbXK B ceaMuLaTa MNW BEAHBX Ha
[Be ceaMmuu, Ho paboTata Mu He e
NOCTOAHHA, TaKa Ye OTTOBOPBT M MOXe
[la Ce NPOMEHMN BLB BPEMETO

@ Cropen ofema Ha MHgopMaUMATa , oT
Mecel 4o TpU Mecela

The chart above explains parents’ interest in attending the training course to be developed.
Most of the parents (44.6%) said that they will be interested in attending the course once a
month whereas, 33.9% responded that they could attend the course one in a two weeks’ time.
16.1% said that they can attend the course once a week.

15
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14. Parents’ interest in the development of a web platform related to media literacy
skills development

14. buxTe nNu nckanu oawusnonsearte YE6 NPUNOXEHWE C OOMbITHUTENHa MHCIDOpMaLI,I/IFl 3a l
Meﬂ,Ml;'IHa rpPaMoTHOCT 3a pOJ:I,I/ITerII/I?

59 oTroBopa

® Onpepenexo aa

® BepodaTHo ga
BeposiTHO He

® Onpepenexo He

@ He mora ga npeuens

The chart shows parents’ opinion on the development of a web platform which will be educating
them in Media Literacy. Most of the parents answered that they will be interested in it.
Specifically, 22% noted ‘Yes, surely’ and 50.8% responded ‘Yes, probably’. 8.5% of the
responders stated that they are probably not interested in using the platform and 4 participants
stated that he/she is surely not interested in it.

A short paragraph resuming the main conclusions should be added at the end of this chapter:
- What are the main characteristics of the responding people?

The statistical information about the participants is as follows:

e 52 women (86.7%) and 8 men (13.3%)

e age of the respondents were mostly between 41-50 (43.3%) and secondly parents
between 31- 40 (33.3%) and thirdly parents at the age of 50+ (23.3%). For our surprise
there wasn't participants at aged 20-30 although they were invited to participate.

e Most of the parents who participated in the survey have children between 7 and 12 years
old (32.2%), the next group have also children 18+ (28.8%), ages of 13-18 (23.7) and
below 6 years old (15.3%).

e 91.5% of the participants live in a big city while 5.1% in a city less than 100.000
inhabitants. 3.4% of the responders live in a small city. This answer is also a surprise for
us as we targeted people from different regions. The conclusion here is that parents
from small cities and rural areas are less active and/or less aware about the importance
of media literacy.

e The academic level of the participants: 98.3% are with higher education level.

- What are their main needs / expectations / interests?

16
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Parents in Bulgaria are not very familiar with the different media literacy topics. An issue

that we should address is the dissemination of the created tools and material in small

towns and rural areas as the survey results showed that people in these regions are not
interested even in participating in the survey.

The main topics that are of interest for most of the participants are: Cyber security;

Privacy and digital footprints; Internet addiction; Parents’ control tools.

- How many people showed their interest to the project (i.e. gave one’s e-mail address)?

22 of the participant gave their e-mail address for further communication and want to receive

information about the training materials

4. Focus group interview

Briefly present the interviewees, their backgrounds, experiences and expertise

Kidz Welcome is
an organisation
that aims to
support the
parents in the
process of raising
their children by
providing them
with a better
environment. We
serve as a bridge
between the
business and the
parents by
providing
information and

Name Profession Organization Information (No
of children, Age)
i Lili Consultant Ustremeni — a 1 child, 8 years old
Georgieva career
consultancy
company working
with women
) Ganka Personal and 2 children, 16 and
Petrova business 21 years old
coach
3 Velina NGO NGO “Inspire Working with
Dragijska Manager Bulgaria” — parents and
program “Kidz | children 0-10 years
Wellcome™ - old

17
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training to the
business how to
provide childen-
centric services.
As well we
involve both sides
for active
contribution to
the environment -
renovation of
playgrounds,
parks,
accessibility
improvement
(stroller and
wheelchairs) and

etc.
4 Cvetanka Expertina 1 child 14 years old
Hristova consultancy

agency

5 Valentina Educator, Manager of NGO | 1 child 20 years old
Georgieva Trainer, “Drujestvo
NGO Znanie”
Manager

Describe the collected results, in particular,
- Describe the main issues that you wanted to clarify / understand / deepen during the
interview (taking into account the results of the questionnaires)
- Describe the main conclusions from the discussion

The following table might be useful:

Issue / Problem Answer / conclusion
- Misleading information  (different - Education of the parents and
claims by marketing campaigns of empowering them to speak and
products, services and etc. that don't educate their children
prove true) - Information how parents to double-

check reviews especially about

children care products

- Lack of consolidated information — - Dissemination campains
parents and teachers are not aware
that there are already some training
and educational material they could
use
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Online safety for the children

Parents education and raising of their
awareness

To include information for new not so
known/popular ways for online hidden
threats

Parents report about not only about
adult-children online abuse but also
about children-children abuse

Parents control and conversations,
knowledge about the ways to deal with
such topics

Lack of trust from the children to their
parents (children don’t dare to share
what happens online to their own
parents; sometimes they trust other
adults and share however in most
cases they just don't share)

Work with parents on the trust issue

Screen addiction

Controlling tools for parents (time
restriction and content)

Use of applications that are not
popular among parents

Parents education

Parents and children are not aware
that they leave footprints every time

Tips on how parents can deal with
these issues.

FOR PARENTS

List of resources, videos, tools etc.
which parents can use to be informed
about the dangers and how to prevent
them.

they go online. -

3. Conclusions and recommendations

Comment the collected results and provide recommendations at national level, especially present
your reflections and suggestions concerning the training programme.

The results of the desk results for Bulgaria show that there are organisations dealing with media
literacy for children, teachers and parents however the awareness among parents is still very
low and most of them don’t'’know that some specialized materials exist. The overall conclusion
is that these materials are not enough and also that parents need more information and
empowerment to get engaged with the topic.

There are some measures undertaken as a national policy however they cover the very
minimum of the needs.

The main topics of interest for the training material are: Cyber security; Privacy and digital
footprints; Internet addiction; Parents’ control tools. Another big issue that arose during the
focus group interviews was the trust between parents and children — with whom children dare to
share their problems, questions and concerns and on the other hand - to which extent they tend
to accept information from their parents without resistance.

Attachments:
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Please, attach the full Excel sheet with the data collected through the questionnaire (raw data
exported from the Google form that you used)
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