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1. Introduction
1.1 Objective and scope of the research
Describe briefly the objective of the research (referring to the project) and its scope

Media Literacy is the ability to recognize all types of media available and to realize the clear - and yet
sometimes not so clear - message they are sending. MeLi (Media Literacy for parents) project aims to bridge
this gap and develop media literacy skills and competences for parents through a training programme, a web
application and a parents’ guide.

1.2 Methodology

Describe briefly the methods used to collect data:
- Desk research: how did you collect data? Which tools did you use to find and select data? When and
where did you do the research? What sort of materials / information did you search for?

The desk research was conducted during December 2019, based on online resources by Institutions and
NGOs that deal with Cyber Security and Safe Internet, such as CSIi, ESET etc as well as articles from
newspapers and several experts that have expressed mostly their academic point of view. Although the
technological evolution happened really fast and smart devices flooded the market around the world, in
Greece people were not well prepared to deal with such enormous development and the information
related to those topics came rather late.

What we discovered in bibliography and online resources is that it is quite common to use Media and
Digital literacy as almost the same terms, probably because one term includes the other.

- Questionnaires: when, where and how did you collect answers? What sort of media / channels did you
use to promote the survey? How many replies have you collected?

IDEC has collected the data from the questionnaire, that has been uploaded via a Google form in Greek. In
this way, it was easier for parents to have access to the questionnaires and for IDEC to collect their answers.
The research started in 14t of January 2020 until 17t of February 2020 and in total 122 responds were
collected.

- Focus group interview: how did you organize the meeting? How did you choose participants? How
many people participate? When was it and how long did it take? What tools / methods did you use
during the interview?
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The focus group took place in IDEC’s premises in Piraeus, Greece. It took around 3 hours to ask the

Erasmus+

questions and discuss about common worries and problems.
The main questions asked were the following ones:

e Whatis your name, profession, short job description?

e How many kids do you have and what is their age?

e Are you aware of the term Media Literacy?

e What are the most common worries about raising a child in the digital era?

e What are the most common problems that you face with your children (over) exposure to the Web
and Social Media?

e Whatkind of solutions you think are more appropriate for parents in order to keep the balance
with their kids’ digital footprint?

Parents answered the questions and it was obvious that they were really worried about their children’s
exposure to media. They were also sharing their thoughts about the development of the Intellectual
Outputs, which was a useful feedback for the successful implementation of the project.

2. Desk research results

Present the results of the desk research that has been done. Make sure to answer the following questions:
- What is the current policy framework and government’s strategy on media literacy (including -if
found - in Digital policy, education policy, youth policy, children policy etc).

While we were conducting our research we discovered that there is a delay in the implementation of the
European Regulation 679/2016 in Greece, regarding access to social networks by children up to 16 years
old.

In Greece there is not a governmental organization that deals with issues, like Media Literacy. However,
there are some stakeholders that are involved in building awareness about Media, mainly to children and
secondly to parents. There has been some actions though, that indicate the emergency on cyber security, safe
access to the world wide web and especially Social Media.

Promoting Media Literacy in education is the most relevant initiative that governments took during the
last decade. Its delay came up mostly due to the economic crisis. However, some guidelines have been
suggested, trying to be in line with the European ones.

The term “Media literacy” in Greek first appeared in 2001’1, in a publication by Dr Ntavou Mpettina
(original title in Greek “O AA@apntiopos ota MME”). From that time, several seminars, trainings and
meetings occurred, trying to engage adults mostly, teachers and then parents. A program by UNESCO, named
“Curriculum for Teachers?, was helpful enough for the additional reason that it redirected to a “Handbook
for parents” (2006) under the framework of Media Education: A kit for teachers, Students, Parents,
Professionals.

Teachers around Greece have attended trainings and seminars about Media Literacy, in order to be as
involved as possible to this topic.

INT1aBou, M11. (2001). O Ar@aBnriouds ora MME kai n 2xéon AaokdAou-Ma6ntr. 1o M. Xapaung (empy.) H
Atlotroinon Twv MME oTo 2xoAcio: Auvardtnteg, Opia MNpooTtrTikég, ABriva, 'Ekdooelg TNG ZX0ARG
[.M.MNavayiwTtdtmouAog, ABriva, og. 35-45.

200nyo6g Zmoudwyv Twv Ekmraideutikwy - Maideia ota Méoa kai Tnv MAnpogopia:
https://unesdoc.unesco.org/ark: /48223 /pf0000192971 gre
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Recently, a Digital Academy for Parents has been established by the Cyber Security Institute, providing
educational programs as well as technical and psychological support to parents3. Another initiative was from
Saferinternet4kids.gr , the official representative of Expert Group, INSAFE and INHOPE in Greece, working
along with the Greek Institution for Technology and Research and the Institution of Informatics. On the
website there is material available, also approved by the Greek ministry of Education?.

Private companies, like ESET ( famous for developing software and anti-virus systems) has issued online
guidelines for the appropriate and secure use of the internet and the Social Media®

Last but not least, Media Institute and Media Literacy Institute are both the most suitable online
resources for this topic while Cultural Institutions organize many seminars and conferences related to Media
Literacy.

A survey was conducted last year (2019) on a sample of 1,100 internet users, around Greece. The
majority of responses came from women, 74.67%, aged 36-60 years, at tertiary level. The survey also
illustrates the parents' confidence that social media influences or even shapes their child's character, and the
specific answers suggest that they can lead to addictive behaviors. Regarding the issue of cyberbullying,
most responded with confidence that their child has never been a bullying victim, but there is also a
respectable 7% who does not know if this has actually happened. In general, very rarely (only 20%) children
ask their parents for help with a problem they encounter on social media, while very high (35%) are those
who do not know or respond negatively to the question whether their children protect their personal data
online Educations.

There is a delay in the implementation of the European Regulation 679/2016 in Greece, regarding access
to social networks by children up to 16 years old.
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- Who (both people and institutions) deals with “media literacy” in your country: we need a list of
stakeholders with information, what they do, what they offer to different target groups (do they have
a special offer for parents?); the following table will be useful:

Name of | Contact data (a website address / Offer (what | Target Other
an expert | contact person) can they group(s) - | comments /
/ deliver - to whom additional
institutio trainings? do they information
n dealing Articles? address? | (for example:
with Applications innovations?
media ? Etc.) What Impact?
literacy is their Transferabili
speciality? ty?
Which

% https://www.csii.gr /%cf%88%ce%b7 %cf%86%ce%b9%ce%b1%ce%ba%ce%ae-
%ce%b1%ce%ba%ce%b1%ce%b4%ce%b7%ce%bc%ce%af%ce%bl-
%ce%b3%ce%bf%ce%bd%ce%ad%cf%89%ce%bd

4 https://saferinternet4kids.gr/sid /sid-2020/afisa-ereyna-2020/

5 https://www.eset.com/gr/about/newsroom/press-releases-gr/odigies-apo-tin-eset-pros-goneis-gia-thn-kaliteri-
prostasia-twn-paidiwn-sta-social-media/

6 https://akappatou.gr/newsite/index.php/2016-12-21-21-06-48/themata-ekpaidefsis/17067-paidia-kai-social-
media-sta-koinonika-diktya-prin-kleisoun-ta-13-tous-xronia



https://www.csii.gr/%cf%88%ce%b7%cf%86%ce%b9%ce%b1%ce%ba%ce%ae-%ce%b1%ce%ba%ce%b1%ce%b4%ce%b7%ce%bc%ce%af%ce%b1-%ce%b3%ce%bf%ce%bd%ce%ad%cf%89%ce%bd/
https://www.csii.gr/%cf%88%ce%b7%cf%86%ce%b9%ce%b1%ce%ba%ce%ae-%ce%b1%ce%ba%ce%b1%ce%b4%ce%b7%ce%bc%ce%af%ce%b1-%ce%b3%ce%bf%ce%bd%ce%ad%cf%89%ce%bd/
https://www.csii.gr/%cf%88%ce%b7%cf%86%ce%b9%ce%b1%ce%ba%ce%ae-%ce%b1%ce%ba%ce%b1%ce%b4%ce%b7%ce%bc%ce%af%ce%b1-%ce%b3%ce%bf%ce%bd%ce%ad%cf%89%ce%bd/
https://saferinternet4kids.gr/sid/sid-2020/afisa-ereyna-2020/
https://www.eset.com/gr/about/newsroom/press-releases-gr/odigies-apo-tin-eset-pros-goneis-gia-thn-kaliteri-prostasia-twn-paidiwn-sta-social-media/
https://www.eset.com/gr/about/newsroom/press-releases-gr/odigies-apo-tin-eset-pros-goneis-gia-thn-kaliteri-prostasia-twn-paidiwn-sta-social-media/
https://akappatou.gr/newsite/index.php/2016-12-21-21-06-48/themata-ekpaidefsis/17067-paidia-kai-social-media-sta-koinonika-diktya-prin-kleisoun-ta-13-tous-xronia
https://akappatou.gr/newsite/index.php/2016-12-21-21-06-48/themata-ekpaidefsis/17067-paidia-kai-social-media-sta-koinonika-diktya-prin-kleisoun-ta-13-tous-xronia
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methods do
they use?
CSIi Website: Digital parents Technical and
(Cyber https://www.csii.gr/ Academy for psychological
Security parents (E- support,
Internatio learning precautious
nal seminars, measurement
Institute) twice every S
week,
composed by
4 units)
Greek Saferinternet4kids.ar Webinars Children
Safer about cyber and
Internet bullying, Parents
Centre sexting,
illegal
content etc
UNESCO https://unesdoc.unesco.org/ark:/48 | A guide for Educators, | There is extra
DIGITAL 223/pf0000192971 gre teachers Postgradu | information
LIBRARY about Media | ate about
literacy students parents.
on There is a link
pedadogic | that redirects
alstudies | themtoa
(parents) Handbook.

“Media literacy” in my country - an overall view and conclusions from the desk research Please, be
analytical! Compare the existing offers and choose the most interesting ones. Is there any offer in
media literacy for parents?

Please find below some examples of Media Literacy events and campaigns, that took place during the past years
in Greece:

First Greek Media Literacy week, 4-10 December 2017, an initiative by MLI (Media Literacy Institute)
in Greece and its newsroom Journalists About Journalism (JA]) was supported and complemented by the
Peace Journalism Lab of the Department of Journalism and Mass Media, Aristotle University of
Thessaloniki. Communication sponsors were Athens 9.84 radio station, the Information and
Communications Society of Thessaloniki (Fm100, TV100) and the Association of Journalists of
Thessaloniki’. The event was about building awareness on people from different ages and about them
realizing their rights on the world wide web and discovering their ability of discovering the digitalera.

Fake News: How we react? On the 20t of April 2018, in the cities of Thessaloniki & Kavala, Greece. The
Secretary - General of the European Federation of Journalists, Ricardo Guttierez shared his thoughts
about misinformation types and the role of fake news in our everyday information. Representatives of
Media Literacy Institute expressed their opinion® and many local stakeholders took part on this
discussion.

7https://medialiteracyinstitute.gr/actions/actions-participations-and-partnerships-of-our-organization/

8 https://medialiteracyinstitute.gr/actions/actions-participations-and-partnerships-of-our-organization/
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- An open event for the definition of the term “Media Literacy” on the occasion of a book presentation
about Media Literacy and under the framework of “Global Media and Information Literacy Week 2019”.
It took place on the 315t of October 2019, at the Bookshop of IANOS, Athens. The main target group was
Teachers, trainers and readers as well as many stakeholders interested in the specific topic®.

Erasmus+

3. Questionnaires’ results

Present the results of the questionnaires — how many people replied? Each question from the questionnaire
should be presented with a simple graphic / table and a short comment about the result.

122 participants responded to our questionnaire, from which 30 responses were given by men and the rest
92 were women. The age of the respondents were mostly between 41-50 (46,7%) and secondly parents
between 31- 40 (29,5%) and thirdly parents at the age of 50+ (22,1%) while the smallest part was from
young parents between 20-30 years old (1,7%).

To pUho oag;
¢ o H nhikic oag;
122 anavTijoeL:
127 onavTioeLg
: P:::u @ Kérw amd 20
s ®20-30
340
® 450
050+
Chart I: Sex of participants Chart II: Age of participants

The survey was divided into 2 parts: (1) Demographic information and (2) Education in Media Literacy.

(1) Demographic Information

Figure I: Age of participants’ children

9 https://paideia-news.com/anoikto-panepistimio/2019/10/18/apky-%C2%ABeggrammatismos-sta-mesa-media-
literacy-se-anazitisi-tis-ennoias-tis%C2%BB-peri-tinos-prokeitai;/




Melx

Erasmus+ Project n° 2019-1-PL01-KA204-065331 ~ FOR PARENTS

Exw mai®ié Twv akdhouvBwv nhikiakwy opadwv:

122 amavThosLg

KdTw amd 6
7-12 65 (53,3%)

13-18

Méver amo 18

0 20 40 60

Figure I shows the age of the children of the responders. Most of the parents who participated in the survey
have children between 7 and 12 years old while the rest of percentage is divided between ages of 13-18 and
below 6 years old.

Chart III: Place of living

Torog kaToikiag:

122 anavtnosig

@ Ayporikn Tepioyn

@ Mikpn oAn (péxpr 20 000 dropa)

@ Meoaia moAn (amé 20 000 £wg 100 000
KATOIKOUG)

@ Meydin 6AN (TTavw ammd 100 000
KaToiKoug)

34.4% of the participants declared that they live in a big city while 29.5% in a city less than 100.000
inhabitants. 19.7% of the responders live in a small city and 16.4% live in rural areas of Greece.

Chart IV: Academic level of participants:
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Emtimtedo ekmaibevong:

122 anavtnoslg

@ Mpwrofaduia
@ Acutepopdbuia
@ Mavemotnuiakés oTroudéc

Chart IV shows that most of the responders -specifically 80.3%- have completed university studies. 3.3% of
the responders have completed primary education and 16.4% are graduates of secondary education.

Chart V: Media Literacy Knowledge

ExeTe akovoegl Tov 60po «ekTIAIiOELON OTA PECQ ETUKOIVWVIAG KAl EVNHEPWONG »;

122 anavtnosig

@ Nal
® Oy

The above chart shows the acquaintance of parents with the term of Media Literacy. Most of the participants
answered that have heard of the term while the rest of 32% was not aware of it.

2. Education level in Media Literacy

Figure II: Level of education of participants in Media Literacy
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122 anavinosLs

80
71 (58.2%)

60

40

32 (26,2%)
20

12 (9,8%)

The figure above shows the level of education of the participants in Media Literacy. 58.2% of the respondents
have declared their proficiency in using digital media is in Level 4 and the second high percentage was of the
26.2% saying that their level of education in this topic is 3. Another 9.8% has efficient knowledge in Media
Literacy. A small percentage said that their skills are low, 5,8 % in total.

Figure III: Media channels/platforms participants use

MNoia Ttapadooiakd PECA ETUKOIVWVIAG KAl EVNHEPWONG XPNOIUOTIOIEITE TUO CUXVA?

122 anavtniosig

TnAedpacn
Padiépwvo
E@nuepidec kal Treplodikd

95 (77.9%)
58 (47,5%)

42 (34,4%)

24 (19,7%)

AladikTuo
internet

4 (3.3%)
3 (2,5%)

Figure I1l demonstrates the media platforms that the participants use on a daily basis. 77.9% are TV viewers
while their second choice is the radio (47.5%). Their next choice is newspapers and magazines (34,4%) and
the 19.7% is informed by leaflets and advertisements. It's obvious that a small percentage (between 3.3 and
2.5%) is informed via digital means and online platforms (Internet, Social Media, Facebook)

Figure IV: Sources participants use to gain knoweldge on digital media

10
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ATIO TTIOL QVTAEITE YVWON OXETIKA HE TA PRPIAKA JECQA ETUKOIVWVIAG KAl EVNHEPWONG;

122 anavtnoelg

Exw ouppetdoyel oe ospivapia 2
Kol ekTrand. .. Bers)
—40 (32,8%)
Xpnoipotroiw efeidikeupéveg 32 (26,2%)
I0TOCEAIDES .. ?

38 (31,1%)

MaBaivw TpakTika aTmé Tn Xxprion

2 93 (76,2%
TWV PECWV. ..
—1(0,8%)
Ta xpnoigotoiw yia TV SouAsid 1(0,8%)
pou
Aiadiktuo§—1 (0,8%)
0 20 40 60 80 100

Figure IV shows the sources that the participants have been using to get knowledge via social media.

Most of the participants 76.2% have responded that they use digital platforms to learn by experience about
digital media issues. 32.8% read scientific articles about this issue and another 31.1% takes feedback from
friends and family. There is an equal percentage between 26-27% that is splitted between
trainings/seminars and using (mobile) apps for practical usage of Social Media. The rest of the respondents
(around 1%) are just users that deal with Social Media because their job requires them to do so or are
unwilling to deal with Social Media.

Figure V: Digital channels parents use

MNola pn@Iaka JECa ETUKOIVWVIAG KAl EVNNEPWONG XPNOIHOTIOIEITE;

122 anavinoelg

99 (81,1%)
101 (82,8%)

Facebook
Youtube
Twitter
Snapchat
Tiktok

Instagram 58 (47,5%)

Linkedin ll—4 (3,3%)
Viber, whatsAppj—1 (0,8%)

Figure V, presents that parents in Greece use mostly Youtube and Facebook in a very high percentage, almost
83%. Half of the people questioned use Instagram (47.5 %) and then follows Twitter (17.2%) , Snapchat

(5.7%) and Linkedin (3.3%). Viber is hardly used among the responders (0.8%)

11
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Figure VI: Reason parents use digital or other media

[a TtoI0 AOYO XPNOIUOTIOIEITE TA KOIVWVIKA HECA OIKTVWONG N AAAEG EQPAPHOYEG
ETUKOIVWVIAG KAl EVNHEPWONG;

122 anavtngoelg

—B68 (55,7%)

lMNa emayyeApaTikoug Adyoug

MNa emikovwvia e TNV oiKoyEveia

o (<74
Vg 90 (73.8%)

76 (62,3%)

Ma diaokédaon

MNa va diaBadw/ mapaxkoAouBw
véd

IMA NATNQPIZQ MEPI TINOZ
MPOKEITAI OTA. ..

101 (82,8%)

1(0,8%)

Figure VI shows the reasons that parents use digital or other media. Almost all of them mentioned that they
do it for reading the news (82.8%) . 73.8% of people questioned declared that they do it for communicating
with family and friends. Another 62.3 % stated that they use it for fun and pleasure. 55.7% said that they use
digital media for professional reasons. A small percentage, less than 1% is using it on the spot, to learn
something that is of their interest in a particular moment.

Chart VI: Parents’ awareness on their children’s use of Media

['VWwPIZETE TIOIEG EQAPHUOYEG- EPYAAEIT YPNPIAKWYV HECWV ETUKOIVWVIAG KAl EVNHEPWONG
XpnoipoTtolovy Ta Ttaidid oag;

122 anavtioelg

@ Nai yvwpilw sakpIfg Toieg
eQapuoyEc- epyahsia ypnaoigotroioly 1a
TaidId PoU Kal Ta XPNaIHOTToN KOl £YL).

@ Nai {Epw Troieg epapuoyéc- spyahsia
¥pnoipotrololy Ta TTaudid Jou, aAAG ...

@ Nopilw Twe EEpw, arha bev gipal
BéBaiog.

@ =:pw TTOAU Aiya A TiTToTa.

@ To maidia pou B¢ xpnaoigoToioly

46,7% olyypova YEoa ETIKOIVWVIAG Kal Eviy...

The above chart reflects parents’ awareness on their children’s use of Media. Almost half of them (46,7%)
knows exactly the tools and the apps that their children use. 22.1% declares that their children are not using

12
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social media. 18.9% of the people questioned said that they are aware of the apps and tools used by their
children but parents themselves do not actually use in their everyday life. 10.7% of them is not sure that
they know the media that their kids are using while 1.6% knows almost nothing about the topic.

Erasmus+

Chart VII: Parents perception on their children involvement on social media

Moieg aTto TIg TIAPAKATW TIPOTACEIG OAG TIEPIYPAPE! KAAUTEPQ;

122 anavtnosig

@ Acv XpnoIOTIOND KOIVWVIKG péoa
OIKTUWONG Kal Bev EMITPETTL KaI OTA TT....

@ Acv xpnoIHoTIOND KOIVWVIKG péoa
BikTiwang, aAAd aioBavopal Trwg Tpé. ..
XpNOIJOTIONW KOIVIWVIKG PECT
SIKTOWONG, aAAG TTPOG TO TTapoV Bev €.

@ XpnoipoTroid KoVwWVIKG PEoa SIKTUWONG
Kol Ta Taidid pou emriong. Zulntdps oy...

@ XpnoipoToiw KovwvIKG péca SIKTOWoNG
Kal Ta TTaidid pou eTriong, ahAd xpnoiy...

The chart pie above indicates what parents in Greece think about their kids’ involvement in social media.
There is an equal percentage that describes 2 different perceptions: The first one is about parents and their
children both using social media and discuss about it. The second one describes parents using social media
but do not give permission to their children to access social media and create accounts. 8.2% of the people
asked said that they know their kids are using social media but they would definitely like to know more about
this use. The rest 6.6% is using different social media than the ones their children have access to and as a
result there is a gap in digital knowledge between them; Parents need to learn more about the new trends
on social media.

Chart VIII: Parents’ interest on attending the MeLi course related to Media Literacy

122 anavtnoslg

@® Ziyoupa vai

@ Mdava var

® MiBava oy

@® Ziyoupa oy

@ Auokoho va amaviiow

In this chart, 48.4% of the participants answered that most probably they would be interested in attending
a training/seminar related to media literacy. 36.9% said that they will surely be interested. Also, 8.2%

13
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responded that it is hard for them to answer in this question. Almost 5% said that it is likely for them not to
participate and the rest of the people asked (1.5%) were negative in attending a course about media literacy.

Erasmus+

Figure VII: Parents’ perception on the topics to be included in the training course

MNapakahw aglohoyeioTe Moo ané Ta kaTwrEpw BEpaTa Ba fTav Via EGAG TA TUO XPACILG VIO | IapaKaAw GEIOACYEIOTE TIOIQ GTIO TG KATWTERW YEHATA BA NTAV YIG £04C TA TIO XPNOIPG YIa

TN exTaibeucn oTa PECA ETUKOIVWVIAG KaI Evnpépwong (afohoyeioTe amo To 1éwg 10 5, TNV eXTtaiBevon oTa péoa eruxovwviag kal evnpépwong (ofiohoyeiote and 1o 1éwg 10 5,
OTtoL TO 1AVTIOTOIXEI OE «AXPNOTO» KAl TO 5 OE «aMaApPaiTnTON). OTIOL TO 1 OVTIOTOIXET OF «AXPNOTO® KAI TO 5 OF «QTIOPAITNTOR),
- . 3 . =

i¢¢L

Aggarea oTov KuBLpVOXIPO Eopog o1o Sobikue  [AVayvapon wevdi HOURVIa TEpEXOpEY npupts Epyadaia ehtyrou pa 1

This particular figure describes parents’ most common needs in terms of cyber security, internet addiction,
and digital control tools for parents. The code of conduct is also important for parents, privacy terms and
family rules and habits too. Awareness about disinformation types, digital footprint, content development,
and e-banking services are topics that worry parents less, but still are very important for them to deal with.

Figure VIII: Parents’ opinion on the training content and methods to be used

AUKLIPIVI| IMLUWV 11UU
XPNOILOTIOIET N OIK. ..
ACKNOEIC. paBe oTnv TTPAEN
WG va XpNoip...
ZulATNON: avTaAAayn
QTTOWEWV KQI EUTTEIPI..
AiaBpacr), Béopeuan Kal
CUMUETOXN OTIC O..
Alagnuiceic ota péoa
eEvNEEPWONG Kau ETTI...
AVAAUOT TTEPITITICEWV
OXETIKA JE CUUTTEPIY. ..
ATOMIKA agioAéynon: auTto-
agloAdynon - 1.
The Figure above indicates the training methods that parents would be more interested in using.

The priority is about Cyber security, 108 out of 122 participants said so and that they need as much different
training methods as possible. Privacy terms and protection in an advanced level through exercises is also a
priority for 89 responders while 71 parents stated that would like to know more about the use of social
media, and the most effective way to protect themselves and their children from digital threats. 61 people
said that they could use some case studies that could support them to speak about social media to their kids,
about the attitude that children should develop in order to create the right digital footprint. Almost half of
the people questioned said that they need to be digitally trained with practical tips, so as to feel confident

—71 (58.2%)
108 (88.5%)

0,
1(33,6%)
34 (27.9%)
43 (35,2%)
—18 (14.8%)
18 (14,8%)
18 (14,8%)
89 (73%)
61 (50%)
44 (36,1%)
19 (15.6%)
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enough to deal with the social media. Self-assessment is a claim for 44 people and is related to the way
parents can criticise new digital tools and if they feel confident enough to use these tools properly.
Interaction and ownership is also important for parents, i.e 43 out of 122 were positive to this kind of training
content. Discussing with peers is something that 34 parents suggested that they would like to do; they can
raise awareness by sharing their experiences. The rest of the parents (around 18- 19 people) asked, were
choosing answers like deconstructing print media or recognizing different types of advertisements and feel
that they have efficient knowledge about this process.

Chart IX: Interest in the practical application of the training course
Av aTtOQACITETE VA CUPPETEXETE OTNV EKTIAIOELON, BEWPEITE TIWG Oa UTIOPETETE VA KAVETE

TIPAKTIKN €€Aoknon HETAEL TwV HaBnuaTwy (Tt.x. dokiun epyaieiwy, slcaywyn
OIKOYEVEITKWY OLVNOEIWV KTA);

122 anavtnoeLg

@ Na
@® Oy
AUocKoAo va amavTiow

67.2% of parents asked stated that they feel confident enough to support the training after its
implementation and relate it to their everyday habits. 30.3% of parents participating in this particular
survey responded that it is quite hard for them to answer whether they would feel ready to disseminate the
content or the impact of the training to their family and friends. 2.5% is negative in attending any training.

Chart X: Parents’ interest in attending the training course
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TipaypaToTtoieiTal n diwpn ekTtaidevon;

122 anavtnosig

@ Mia @opd 1o prjva

@ Mia gopd avé 600 pdopdadsc
& Mia gopd v £Bdopada

@ Ao gopéc v epdouada

@ Mia gopa ava diunvo

@ Acv svdiagépopal.

@ Mia gopd 1o €dpunvo

The chart above shows that there are many different opinions regarding the frequency of a training about
media literacy. Most of the answers prove the need of attending a training once (36.1%) or twice a month
(31.1%) while 27% of parents asked, would like to have a training once a week. Around 10% said that
would like to have a training more often, like twice a week and the rest of the parents are either not
interested or maybe would attend a training once every 2 months.

Chart XI: Parents’ interest in the development of a web platform related to media literacy skills
development

Oa oag evOIEPEPE N XPNon HIAg kaivoTopag O1adIKTLAKNG e@apuoyng £10IKA yia YOVEIG ME
ETUTIAEOV TIANPOWYOPIEG YIa TNV EKTIAIDELON OTA HECA EVNUEPWONG KAl ETUKOIVWVIAG.

122 anavinoelg

@ Ziyoupa vai

@ MiBava vai

@ MBava oxi

@ Ziyoupa oy

@ Aulckoho va amaviiow

This final Chart shows parents’ opinion on the development of a web platform which will be educating them
in Media Literacy. 51.6% would definitely want this initiative to be implemented while the rest of the people
asked are more likely to be interested in using this platform. Only a few are not sure about this answer or
won't be engaged at all.

A short paragraph resuming the main conclusions should be added at the end of this chapter:
- What are the main characteristics of the responding people?

- What are their main needs / expectations / interests?
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- How many people showed their interest to the project (i.e. gave one’s e-mail address)?

Erasmus+

- In general, most of the parents that participated in this questionnaire were women between 31 and
50 years old while their children are mostly between 7 and 12 years old. Most of them live in a big
city and the level of their education is high - the have graduated from the university. A high
percentage stated that they are aware of the term Media Literacy and they consider themselves to
have almost excellent digital skills (level 4). Most of parents in Greece watch Television or listen to
the radio in order to be informed and less of the half people asked said that they chose newspapers
and magazines for reading the news. Their digital knowledge comes from the practical use of social
media while their most common choice is YouTube, Facebook and Instagram. They use them for
reading everyday news or for communicating with family and friends.

- Half of the Parents asked stated that are absolutely aware of the tools and the apps their children are
using while the rest of them felt quite insecure about their kid’s digital footprint. About their kid’s
use of social media, parents answered that either they do not allow their children to create accounts
in social media or that they discuss with them about media literacy, but they would still like to learn
more. That is why parents welcomed the idea of participating in a free training about Media Literacy,
since they are really worried about cyber security, internet addiction and especially learning how to
use digital control tools. As a result, parents being trained about the use of specific apps or
participating in practical seminars (in order to learn by experience) could be important for them.
Disseminating or using the training content in their everyday life is something they feel confident
about and they would be interested in participating in Media Literacy training either once or twice a
week. They would also like to use an innovative digital app in order to gain awareness about media
literacy.

4. Focus group interview

Briefly present the interviewees, their backgrounds, experiences and expertise

Name Profession Organization Information (No
of children, Age)
1 Eirini Gkotsi Educator In a private 1 daughter, 10
educational years old
Institute
2 Elena Karle chartered Ina 2 sons, 10 and 8
accountant multinational years old
company
3 Eleni Public servant Director of a 1 son, 10 years old
Manoukian department in
Ministry of
Health
4 Lambros Mechanical Ina 1 daughter, 10
Chagialas Engineer multinational years old
company
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2 sons, 10 and 13
years old

Communication
Consultant

5 Koralia
Tsagkaratou

Manager in the
PR department
in publications

Describe the collected results, in particular,
- Describe the main issues that you wanted to clarify / understand / deepen during the interview
(taking into account the results of the questionnaires)
- Describe the main conclusions from the discussion

The following table might be useful:

Issue / Problem Answer / conclusion
- Screen addiction - Proper methods to educate children
- Cyber security when they use social media

- Controlling tools for parents

- Spend more time outdoors

- Spend more time with friends and
family

Owning a mobile phone in an early age
Screen addiction

Control tools for parents (setting time
and content rules for my boys)

Other motivation about technology, like
steam, robotics etc

Screen addiction
Cyber security
Too much time on YouTube

Control tools for parents
Children’s Education and training about
social media

Owning a mobile phone in an early age
Screen addiction
Cyber security

Discussing with kids about cyber
threats

Setting rules about overexposure in
social media

Parents being trained about control
tools

Obsession about YouTube
Too much influence from fashion icons

Customized access for Kkids visiting
YouTube

Spend more time with friends, family
and pets

3. Conclusions and recommendations

Comment the collected results and provide recommendations at national level, especially present your
reflections and suggestions concerning the training programme.

Through this specific desk research we have received some important knowledge about Media
Literacy in Greece. Firstly, it is quite obvious that there is low education and information about this topic,
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especially resources coming from responsible ministries and sectors. Most initiatives come either from the
private sector or stakeholders that actually worry or care about children’s cyber security. All people that
filled in the questionnaires or participated in the focus groups were more or less aware of the fact that there
are many dangers in the digital world, but felt really dissapointed when realising that no specific state actions
were made to prevent things from getting worse.

Training is something very important for them, and not only for parents but for children too.
Sometimes parents feel helpless when discussing about social media with their children and setting rules
about this particular usage.

Things are not that encouraging when it comes to school environment and the kids’ engagement in
media literacy. Neither teachers nor students are aware of how to protect themselves efficiently from digital
exposure or of how to deal effectively with threats that come from the web.

As a result, MeLi Project is something inspiring and brings a chance for them to feel more involved
and receive a free training and exchange good practices.

Attachments:
Please, attach the full Excel sheet with the data collected through the questionnaire (raw data exported from
the Google form that you used)
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